S0, Joo!
Y Jojilo
mdlao g & yla

I 9 oS jglio g gy | 0,5 Lo,

@hbr.farsi
@rezakord

REZAKDORD



From Consumer Choice to Organizational Decision

Consumer Market Business Market
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THE HUMAN-AI
MARKETING LOOP

Understand

(o

HUMAN + Al

Improve
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