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MEMBERSHIP CERTIFICATION HR TODAY RESOURCES LEARNING EVENTS Q

Emotions are the primary driver [y
of our behavior.

When emotional intelligence first gained attention in the 1990s, it helped
explain a curious finding: People with average Qs outperform those with the

SHRM HR JOBS

highest IQs 70 percent of the time. Hire the best HR talent or
This ran counter to what many people always assumed was the sole source of success—IQ. advance your own career.
[

Research now points to emotional intelligence—the ability to identify and manage your "!uw{ Post a Job °
emotions—as the critical factor that sets star performers apart from the rest of the pack. / f;‘ See All Jobs §

. . @
It's a powerful measure of leadership performance because emotions are the primary driver of b Ty =
our behavior. ‘éw -

gEPvA

The average person has more than 400 emotional experiences every day. Jhe problem is that £
ou = Q-wied tu give elniotu = vz g uovel 104 G iOﬂ&HhOUght.OUf )
instinctual emotional reactivity can serve us well in extreme or dangerous situations—such as MOST POPULAR
when a tiger jumps out from behind the bushes—but not so much when someone blurts out 3 ] New OSHA Guidance Clarifies
something we don't like during an important meeting. .o

O e Return-to-Work Expectations
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Top Countries/Areas by Sadness in 2024

Did you experience the following feelings during a lot of the day yesterday?
How about sadness?

% Yes

chac
Sierra Leone
e
Guies

Democratic Republic of the
Congo

Republic of the Congo
Jorr
Combodi
-
=
elow

GALLUP




/ How about anger?

|
|
[

/ Jordan

. b qu _
&0 S 9 ULQ'? ('.b * / :
> A2 Armenia _
w33 | _

. YA
Sz oSSl YY4 L s Yy Iraq

|
| Serateons ——
|

Public of the

/ Guinea
|

/ Democratic Re
/ Congo

/f State of Palestine _
| L A———

/ Iran

/ Morocco
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Gallup - State of the World's

Emotional Health 2025 (Yoff goals)

Sx)3 9 £l
PPV S 4 oaiiSan>pe
G5y 9 £l Juds @

ch,A“

1EoF Jgl ol § 53 45

A 5 s O i
LI—I. ole , o

)9S 598 S lojlw R
(VFoF Cunss amloyinds (iyl5S)

(

\ @66

1,8 G Ll 1 (6a9ua5 jg el Slacl

080 syl s s ¢l ] eloda] gdycusdlg

21951 i lS

Ao Sy o Zlgsjl slawl duulis

U \PqF
FL,F10 B £AQ,YOY
2193l 3)90 zl9sjl 3590

7. V. ss
Jw Ve b 2lgajl slass )o

2948 Jlg=>l b plojlw 1@uie

A o olin |y azols cusdly olucl

3941 o0 JET Lo 5l oueuai § Silwluns| g yo 1 ¢ puiti Lol

s SU 5 G sluss duolioe

\EoF \FaE

GUb )90 GUb )90

% .4 399> Liwlzel
o Ve b FUb slasi o

)9S Jlg=l el ylojlw (R0
(Vo (a5 slol)

7




b
139450 05,5130 3,l9 GOl

(LS.)LO..LCI,J_‘\ ((Q.\:g’/." (L’Jl)i.) ‘K)“")"
...J._J_-Dl u\g‘))ﬁj

‘/'
£

() i oot 0
w3 Jy diwlgs biad &
o ) 9=

|

Sl jo 60,5100 3 lgis jusue —

3950 £9b Ll 31 (@i 31 i <0 yS1io y

s iiSly «Olwlws! uan Qg Cu e o HiiSly (189 Sl @ i J> oyl
B350 JSib |y (5o I 125850 JSb (o)l 1390 IS eaaual pac b Lausid

lxe 1 DgSw (aoglio (g8 WCaduw ( Piale B WS ‘ o losdn «8luasl (yislas) Gages @
e b (S 0385 dlold g golaicl Pl pasias b

DS oo |y Sy "%\ 9 959CdS @ |y o)les | @

Ao o b 4ol &

-

SS as Sy

S SaS (g yikine

- wudd ‘5))_, (ool SO le); ubl).ab 9 Slaic) u.oLw WO lwluws| Colon J L) Lo

9

Gaas 3L (g5
0355 o I Ji8

5SS e Sl gonbaoilent s SLolitiont 65510 a0

4 S 9, ©]

S)d g e I olud Cupde Slaiel sl I el 4 culas

S50 on Srido g 295 Ao 5 )3 SWBslegop-3p

Cawl SVl (5958 9 35 50 GBON 4325 S g S 8,510 S (gl (Sl g






fej] Kavehazimics



&
@
-
]
-
e
°




Cod | 68l A &S Gl NIt ol a0 &S mAw ) pbse el S Ja bl

Al VH IS w3 5

- 2 7 &
b = S5 cude oL

T S =



| Browse Oy disc Pline Informay on for

Journal HOmepage

A~Eﬂ!

’S-Year Impac Ct Factor 18.9
HK(HNG

ASSOCAAYO

|

/ B p-‘\”""d access Reseg First pub shed o B yary 1, 2011 E-Use :r}"*ivism‘s‘

| f J b S€-use —TliSsiong

[ Abstract

This research €Xamines how s3 dles Professiq Onals yse emot rketing €Xchanges to fac; tate POsitive
| Outcomes ¢ Or theijr firms » themse ves, an to > Conduyct three fi leld Studies ¢q
€Xaming ¢ €im f e tES) 'Keting enhanges On sales ner'om*awce and
C‘u-g(v b\ p? e'-.ffnd that g S pos;r vely re Sted i jc'man € of reg| esrare and 'NSurance

l s “‘,}ﬁ b " agents, e.mwhan corrrol he ef w 8el&al £ . Se rcDOfIF » COgnitive ability, and

I Q s ’La s Sc les prof €35Ionals wi th hij 'gher g; l are not Only super Or revenye 8eNerators but

Z . L‘ “ﬁ ‘} .

- & ‘5 4&_. &-A-’ .« &
Lot .v\-’}*‘

@ Kavehazimi_sh



Sage Journals Search this journal v Enter search terms... Q /Q\ .=

Advanced search Access/Profile Ca

Browse by discipline v Information for v

Journal of Marketing
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a Restricted access Research article First published online January 1, 2011 Re-use permissiong]@

Emotional Intelligence in Marketing Exchanges

Blair Kidwell ™, David M. Hardesty [, 1..3, and Shibin Sheng @ View all authors and affiliations

Volume 75, Issue 1 https://doi.org/10.1509/jm.75.1.78

E Contents @ Get access

Abstract

; ; . . . ; . o Similar articles:
This research examines how sales professionals use emotions in marketing exchanges to facilitate positive

outcomes for their firms, themselves, and their customers. The authors conduct three field studies to ﬂ Restricted access

examine the impact of emotional intelligence (El) in marketing exchanges on sales performance and When Should the Customer Really be

customer relationships. They find that El is positively related to performance of real estate and insurance King? On the Optimum Level of

Salesperson Customer Orientation in

agents, even when controlling for the effects of domain-general El, self-report El, cognitive ability, and
several control variables. Sales professionals with higher El are not only superior revenue generators but
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4. Methodology
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5. Data analyses and results * < oo [ oo
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6. Discussion and conclusions PUFDOSE|
References The purpose of this study is to explore the linkages among emotional intelligence, . .

relational selling behavior and salesperson performance. Although existing d m}ﬁ bﬁ& JJ
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relationships, the role of emotional intelligence is poorly understood in the
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Show more v

+ Add to Mendeley o Share 99 Cite

https://doi.org/10.1108/PM-08-2021-0057 7

Purpose

The purpose of this study was to explore the effect of emotional intelligence (EI) on
the performance of real estate agents in Prishtina, Kosovo. The study also
investigated the relationship of each dimension of emotional intelligence with the
real estate agent's performance (REAP) in Prishtina, which is the city with the
largest number of real estate agents in Kosovo.
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No articles found.
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LEVERAGE SALES-SPECIFIC EMOTIONAL
INTELLIGENCE TO CLOSE THE COMPLEX DEAL

JEB BLOUNT

SALESGRAVY.COM
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DANIEIL. GOLEMAN

Emotional
Intelligence

Why it can matter

more than I1Q

Why = matter more than |Q?
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As much as 80% of adult "success"
comes from EQ.

— Dancel Goleman —
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EQ is 2 4 time more
important key factor

for success than 1Q

E

e Dundel Colerran - Emational iresligernce at Work
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Carl Gustav Jung

1875 - 1961
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EMOTIONAL INTELLIGENCE TOLERANCE

EMOTIONS
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YOU NEED THIS..

What'’s the day without a little night?

1 OFTRULY
APPRECIATE THIS!
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sleep
Time 1" 12 1 2 3
PM AM

a Email W Twitter [ Facebook
In bed 10:37 PM - 3:47 AM
Sleep quality 53%
Time in bed 5:09
Snore 0 min
Sleep notes Las Vegas, Drank coffee,

Stressful day
Woke up =3
Online backup @ Synced
Total nights 20, Avg. time 6:28
. Kavehazimi_sh
@ B v S
Alarm Statistics Trends Settings

70w |@ Camera ecoco 7

8:42 PM om
¢  Saturday 04-05Aug >

Awake [‘
Sleep
Deep
sleep
Time 1 2 3 4 5 6
AM
a4 Email W Twitter Ei Facebook
In bed 12:34 AM - 6:23 AM
Sleep quality 67%
Time in bed 5:49
Snore 0 min
Sleep notes Stamford, Drank coffee
Woke up =
Activity 8,029 steps
Online backup @ Synced

Total nights 20, Avg. time 6:28
7N [ /] oy SR
N’ e g Bastac) tf\f)
Alarm Statistics Trends Settings
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The
Economist

Rishi Sunak’s very low bar
The real risk of Bidenomics
Pondering a Putinless future
Welcome to Hikelandia

OCIONER 20TH - NOVEMORE 41N 2022




Whatever y«
related to how yo

@ cuotefancy

@ Kavehazimi_sh



Emotional Quotient

$100,000 OR 10% OF NIKE

G ) (O) veavahaaing_sh w1 cucowerson



[f you cannot control your
emotions, you cannot
control your money.

Warren Buffett

&8 quotefancy
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@ harvard_business_review &

WS Sle sle cussame U

L3

Sociwd 330 o, Jleal 51 6,8 s To Keep People from
Procrastinating, Don’t
Give Them a Deadline

A look at the research.

‘®} Liked by tehran_business_school and 11,364 others

harvard_business_review Are deadlines the key to keeping

people from procrastinating? New research suggests tjat
'ﬁjl they can actually backfire. )

Maros Servatka of Australia’'s Macquarie Business School






Bar-On Emotional Quotient
Inventory (EQ-i)

A Measure of Emotional
Intelligence



Over 20 years research

60-70% accuracy
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