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The Edge of Knowledge: Where Growth Happens

Conceptual model | Comfort Zone - Edge of Knowledge - Unknown Zone

UNKNOWN ZONE

EDGE OF KNOWLEDGE
Where Growth Happens

COMFORT ZONE

Known / Mastered

Unknown Zone . Edge of Knowledge (Growth) . Comfort Zone (Known)
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BUSINESS OUTCOMES

EQUITY, CUST IER EQUITY)

(BRAND

BEHAVIOUR
BRAND KNOWLEDGE /
BRAND COMMITMENT BRAND ATTACHMENT

BRAND CITIZENSHIP
@ BEHAVIOUR AN (RE)PURCHASE

BRAND < BRAND
IDENTITY IMAGE

Self-image of Public-image of
internal target groups BRAND external target groups

TOUCH

POINTS Q BRAND
= 2 NEEDS

All interactions
that shape
BRAND perceptions : BRAND

BEHAVIOUR and create EXPERIENCE
value

R pug g s eI Sy UG npp I asEIge aqpe e S Sy e ug g e e g eI s eapa SR




17 \..\.3).3 C)‘M

The Brand Field

Brand Identity

Vision
Where are we going?

Personality
How are we
communicating?

Values
What do we
believe in?

Competences
What are we
capable of?

Origin

Where do we
come from?

Brand
Mindset

e

Matthew
Effect
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Cultural Capital

personal dispositions,
cultural goods, skills,
education

+

Economic Capital

income, savings, intellectual

property, tangible
business assets

Symbolic Capital
awards, trophies, diplomas,
publicity, reputation, prestige

Social Capital

membership in societies,

relations, networks,
alliances
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BRAND CREATION SYSTEM
DYNAMIC IDENTITY CREATION SYSTEM:
INPUTS MINDSET FLOW & CIRCULATION 0 OUTPUTS

== BRANDFIELD X\
MINDSET INPUTS 7\ T o = \
FROM COLLECTIVE, SOCIAL, stakeholders ™~ -

COLLECTIVE AND LEADERSHIP MINDS / 77

MIND

~ BN ‘\
A 7 stakeholders . N\

SURROUNDING
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T LR -

PERSONAL MINDS ~ 3
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