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Accelerating Growth in Technology
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Iran’s economy is on its last legs

Iranian rial per $,'000
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! Future of Jobs Report
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Top fastest growing jobs

Big data specialists

FinTech engineers

Al and machine learning specialists

Software and applications developers

Security management specialists

Data warehousing specialists

tonomous and electric vehicle specialists

Ul and UX designers

Light truck or delivery services drivers

Internet of things specialists

Data analysts and scientists

Environmental engineers

Information security analysts

DevOps engineers

Renewable energy engineers

o Top fastest declining jobs

Postal service clerks

E Bank tellers and related clerks
B Data entry clerks

Cashiers and ticket clerks

B Administrative assistants and executive secretaries
Printing and related trades workers
Accounting, bookkeeping and payroll clerks

Material-recording and stock-keeping clerks

loor sales workers, news and street
vendors, and related workers

Graphic designers

Claims adjusters, examiners and investigators
Legal officials

Legal secretaries

Telemarketers
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Robots Are Coming To
Take Your Jobs

How job categories are expected to grow and
shrink over the next five years

-4,759,000 jobs

-609,000 B eacking and
~187,000 etk
gLtag [t i
-108,000 | Legal

-40,000 |

Education and training I—— +686,000

Sales and related F +303,000
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Architecture and engineering -— +339,000

Computer and mathematical -— +405,000

Management -— +416,000

Business and financial operations - +492 000

-4M -3M -2M -1M 0 +1M
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It's not work,
it's network.
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future of Jobs Report 2025

gkills gaps

prevent

transformat'\on

Skills gaps in
the labour market

Organization culture
and resistance to change

Outdated of inflexible
regulatory framework

\nability 0 attract
talent to the industry

Lack of adequate
data and technical
infrastructureé

Inability t0 attract
talent to My firm

Shortage of
investment capital

insufficient understanding
of oppor\un’\ties

source: V' Vor
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business
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10,000 hours to master your craft.

That's
8 hours a day
S days a week
44 weeks a year
for 5 and half years

Better get started.
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We have no lasting friends, no
lasting enemies, only lasting
interests.

— (Winston Churchill —

AZ QUOTES
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IMIANAGENMENT
THEORY
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The mother of

<
MODERN MANAGEMENT
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PRACTICAL|
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The Right Way to Do the Right Thing

&
- . f
- £
‘f =5
. ”
\.: ?
; Ly
rhy

Barry Schwartz
AUTH )R OF THE ,";",',':l,‘ll a2

and Kenneth Sharpe




“~ g

& (e
SATISI i

MAXIMIZERS (845

.

A
¥




Maximizers
[© Kavehazimi_sh




fej] Kavehazimi_sh




@ Kavehazimi_sh




A8 £9 48 OB 9 b 5l b by g Jhigel
8l Sl oyl

safe.margin




' . -~ PA . -.' \ . ) -
|' WS £9 % OBh g AL L by jeye S9!
- (. . - - .

; .

safe.margin

»

A -

A

»

§ ﬁg&gégg‘@QQ







(8]} Kavehazimi_sh




t’:l/lh/ NN

(&)

@ Kavehazimi_sh



If you make a sale, you can earn a
commission. If you make a friend,
you can earn a fortune!

— Jefjney Gitomer, —
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Maximizers landed BETTER jobs

salaries were, on average,

P J/ l & /o 20% HIGHER felt WORSE about their
3PS /) ‘\ ¢ jobs lend to be more DEPRESSED
Bt - a lower satisfaction with life.
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may vary depending on what's at stake. For each statement, score yourself on a scale of 1 (strongly disagree) to

7 (strongly agree). The higher your score, the more of a maximizer you are.

1. No matter how satisfied | am with
my job, it’s only right for me to be on the
lookout for better opportunities.

2. When | am in the car listening to the
radio, | often check other stations to see
if something better is playing, even if

I am relatively satisfied with what I'm
listening to.

3. When | watch TV, | channel surf, often :

scanning through the available options
even while attempting to watch one
program.

4. | treat relationships like clothing: |
expect to try a lot on before finding the
perfect fit.

5. | often find it difficult to shop for a
gift for a friend.

6. Renting videos is really difficult. I'm
always struggling to pick the best one.

7. When shopping, | have a hard time
finding clothing that | really love.

8. I'm a big fan of lists that attempt

to rank things (the best movies, the
best singers, the best athletes, the best
novels, etc).

9. | find that writing is very difficult,
even if it’s just writing a letter to a friend,
because it’s so hard to word things just
right. | often do several drafts of even
simple things.

10. | never settle for second best.

11. Whenever I'm faced with a choice, |
try to imagine what all the other possi-
bilities are, even ones that aren’t present
at the moment.

12. | often fantasize about living in ways
that are quite different from my actual
life.

13. No matter what | do, | have the high-
est standards for myself.

Monterosso, J, Lyubomirsky, S, White, K, & Lehman, D. R. (2002). Maximizing versus satisficing:
of choice. Journal of Perscnality and Social Psychology, 83, 1178-1197
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